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DISCLAIMER OF WARRANTIES 
“This project has received funding from the European Union’s Horizon 2020 research and 
innovation programme under Grant Agreement No 864579”. 

 

This document has been prepared by FLEXIGRID project partners as an account of work carried 
out within the framework of the EC-GA contract no 864579. 

Neither Project Coordinator, nor any signatory party of FLEXIGRID Project Consortium 
Agreement, nor any person acting on behalf of any of them: 

(a) makes any warranty or representation whatsoever, express or implied, 
(i). with respect to the use of any information, apparatus, method, process, or 

similar item disclosed in this document, including merchantability and fitness 
for a particular purpose, or 

(ii). that such use does not infringe on or interfere with privately owned rights, 
including any party's intellectual property, or 

(iii). that this document is suitable to any particular user's circumstance; or 
(b) assumes responsibility for any damages or other liability whatsoever (including any 

consequential damages, even if Project Coordinator or any representative of a signatory 
party of the FLEXIGRID Project Consortium Agreement, has been advised of the 
possibility of such damages) resulting from your selection or use of this document or 
any information, apparatus, method, process, or similar item disclosed in this document. 
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1. INTRODUCTION 
This manual serves as a guide for the identification and visual communication of FLEXIGRID. 

It includes the identity of the brand, the versions, colours, fonts and applications that should not 
vary in any case. 

It is recommended to always use the high-quality version for printed documents and the screen 
version for digital documents. 

Also shown are materials that can be made in the future. Some of the materials shown are 
examples and will be adapted according to the objectives and the context in which they are to 
be used. 
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2. VISUAL IDENTITY 

2.1 Logotype Size 

 

 

        
 

If the logo does not include the caption, it can be included up to a minimum 
of 2 centimetres wide to ensure its correct display, and the height will be 
proportional. 
 
 

 
 
 

 
If the logo does not include the caption, it can be included 
up to a minimum of 4,5 centimetres wide to ensure its 
correct display, and the height will be proportional. 

 

2.2 Logotype colour version 

Below are shown the colours defined for the brand and the percentages and codes for the 
different variations of graphical reproductions. 

 

 

  

4,5cm 

2cm 
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2.3 Logotype black & white (positive and negative) versions 

The brand may be used mainly in four colours. For those applications where it is not possible to 
use four-colours, other options in black & white one ink have been defined. 

 

 

 

2.4 Fonts 

The following font has been used to build the brand: NORWEST 
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3. BRAND IDENTITY 

3.1 Officials templates 

3.1.1 Poster 

Reproduction Poster in mock-up. Real size A1 

 

Figure 1. Real poster of FLEXGRID in an exhibition mock-up event 

3.1.2 Minutes Template 

Reproduction minutes template for FLEXIGRID meetings in mockup 

 

Figure 2. Real minutes templates of FLEXIGRID in a page mock-up 

3.1.3 Agenda Template 

Reproduction agenda template for FLEXIGRID events in mockup 
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Figure 3. Real agenda template of FLEXIGRID in a page mock-up 

3.1.4 List of attendees 

Reproduction list attendees in FLEXIGRID events in mockup 

 

Figure 4. Real list of attendees’ list template of FLEXIGRID in a page mock-up 

3.1.5 Roll-up 

Roll-up design for events 
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Figure 5. Real roll-up of FLEXIGRID in a mock-up 

 

3.1.6 Signage of project technology elements 

Designs for technological elements of big size like the one done for the TDR Fault Locator 
following the esthetical guideline of the project including colours and patterns. 
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Figure 6. Design of FLEXIGRID TDR Fault Locator 

 

 

Figure 7. Design of the TDR Fault Locator of FLEXIGRID in a mock-up 

3.1.7 General Presentation 

General presentation of the project and template for presentations within the framework of the 
FLEXIGRID project 
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Figure 8. Real cover presentation of FLEXIGRID in a computer mock-up 

 

 

 



Document: D9.6 Dissemination and communication plan-M18 Version: 2 
Author: CIRCE Date: 29/09/2022 

 

14 

 

Figure 9. Real slides from the presentation of FLEXIGRID project 

3.1.8 Office Material 

Example of office equipment that could be produced during project implementation if deemed 
necessary for the project's dissemination activity 

 

Figure 10. Example of office material of FLEXIGIRD project 

3.1.9 Events Materials 

During the project, an information brochure will be produced to disseminate the objectives and 
results of the project at events and meetings, as well as a roll-up to decorate stages, stands or 
any other place where FLEXIGRID. 

The reproduction of badges has been made as an example of corporate material for events. 
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Figure 11. Example of staff or attendees’ cards of FLEXIGIRD project 

3.1.10 Merchandising 

During the four years of the project different merchandising and image materials will be made. 
As an example, folders and mugs have been reproduced. These materials will be defined 
throughout the project according to the context in which they will be used. 

 

Figure 12. Example of folder of FLEXIGIRD project 

 

Figure 13. Example of merchandising material of FLEXIGIRD project  



Document: D9.6 Dissemination and communication plan-M18 Version: 2 
Author: CIRCE Date: 29/09/2022 

 

16 

4. WORKSHOP ONLINE MATERIALS 
The first workshop with stakeholders and European Commission participation was held virtually 
on March 26, 2021, due to the pandemic situation. 

To make the event more attractive, a company to provide a virtual stage was selected and 
networking space to allow interaction between the attendees. 

4.1 Avatar 

All attendees had the possibility to personalise their avatar to access the virtual platform. 

 

Figure 14. Avatar customization screen 

4.1.1 Interaction 

The platform allowed for easy interaction with elements of the virtual stage such as sitting and 
accessing rooms. In addition, a real world was simulated. The avatar could approach other 
avatars and have a voice conversation. Also, during lectures, the avatar was able to clap its hands 
or raise its hand to ask questions in real time. 

 

Figure 15. Interaction with the avatar with the elements of the platform (chairs, room...) and with other users. 
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Figure 16. Possibility of interacting with other users through voice simulating real life 

4.1.2 Event stage 

Two roles within the platform were possible: speaker and only attendee.  

The speakers had the possibility to go on stage, share their presentation for viewing on the big 
screen for all attendees and, at the same time, the speaker could view it on a lectern. 

 

Figure 17. Lectern with screen and presentation for the avatar making the presentation 
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Figure 18. View of the stage and screen from an attendee avatar as an audience 

4.1.3 Streaming and record 

To overcome connection problems, in addition to accessing the event via the virtual platform, it 
was possible to attend, and even participate, from an external application, via streaming. 

The event was recorded and can be viewed at this link 

4.1.4 Text and imagen for social networks 

CIRCE, as WP9 coordinator, provided a text and several images to all project partners for the 
dissemination of the event. 

  

Figure 19. View of the stage and screen from an attendee avatar as an audience 

  

https://youtu.be/P8CnGQN-7Bo
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5. RULES FOR INCLUDING THE CONSORTIUM LOGOS 
Partners' logos should always be included in FLEXIGRID's official documents and graphics 
according to the following rules: 

• Posters:  must be included at the end of the design. 
• Brochures or flyers or printed documents: may be included on the front or back cover, 

depending on the design. 
• Power Point presentations or similar: to be included on the first or last slide. 

Other documents which may include, but are not required to include 

• Official document templates (agenda, minutes, list of attendees, etc): to include them, 
a specific cover should be made with the title of the document, in the context in which 
it is made and the set of logos. It will never go in the footer. The footer is reserved for 
the Acknowledgment of EU funding and Disclaimer. 

• Merchandising materials (folders, event materials, objects, etc): may be included 
provided that adequate visibility is ensured.  
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6. CONCLUSIONS 
This document contains ideas for materials to be used during the communication and 
dissemination actions to be carried out during the four years of project execution. 

Some of the materials may vary in appearance with respect to those inserted as images 
depending on their scope and time of application. 

In the last M18 update the deliverable had no significant changes due to the global pandemic 
situation. Most of the actions had been in online format and it was not possible to deliver or 
visualize the materials. In this M36 update, we keep the hybrid format and reaching a pre-
pandemic normalcy. Then, online and offline content has been used during this second period. 

The workshop held in March with project stakeholders and the participation of the European 
Commission through the virtual platform is the highlight of this deliverable. Due to pandemic 
times, the event was adapted to make its format and message more attractive so that a higher 
engagement could be achieved. 
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